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Did you know that Facebook’s privacy policy is more than 1300 words longer than the United States Constitution without the amendments? *That Facebook had 400 million registered users in May of 2010, half of whom login daily? That Facebook has ** 800 million users as of February 2012? That people spend more than 500 billion minutes

there each month? How private are your communications on Facebook?
It used to be that you set up your privacy policy when you joined Facebook and could

revise it from time to time. Now Facebook “has revised its privacy policy to require users to opt out if they wish to keep information private, making most of that information public by default. Some personal data is now being shared with third-party Web sites.”
If you want to protect your privacy on Facebook, you have to engage a lot of buttons and select many controls. The new privacy policy itself is *45000 words long. To enjoy privacy you will need to press 50 buttons and make 170 selections. Not exactly easy and certainly time consuming. You will have to make sure to select to show information only “to me” or “to friends.” You will not want to share with “friends of friends.”
“Under the Account Settings option, in the Facebook Ads tab, two options are automatically turned on to share some information with advertising networks and friends. Anyone who wants to keep this information private must uncheck the boxes in that tab.

“Facebook has also added a feature, called community pages, which automatically links personal data, like hometown or university, to topic pages for that town or university. The only way to disappear from those topic pages is to delete personal data from  Facebook.”

**“Facebook does not sell user’s information. They provide targeted advertisement.

From Richard Allan, Facebook policy director.
“Q. Do you ever think of selling any user information that’s held in facebook? [sic]

“A. No… Facebook has a business model. We looked at it and there are three ways you can run a service like ours.
“You could charge people subscriptions. And we decided early on, we didn’t want to do that and we never will. That we’re not going to charge people to subscribe to the service.

“The second way would be to sell data. And we looked at that and said that’s not a very good business model because nobody will trust you.

“So the third way is to show people advertising. So they can use the service freely, but they get ads on the page. And that’s what we do. Those ads are targeted according to your age, interest, where you live… but the advertiser doesn’t get the data. They get to show the ad to you.
“Richard Allan is a former Liberal Democrat MP, a UK political party with a position of cultural liberalism and civil liberty. Now he works for Facebook, which is at the centre of a contentious debate on what role sites of its ilk play in free expression and free speech.
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